ADVERTISEMENT DISTRIBUTION METHOD AND ADVERTISEMENT 
DISTRIBUTION APPARATUS 



BACKGROUND OF THE INVENTION 
5 1 . Field of the Invention 

The present invention relates to an advertisement 
distribution method and advertisement distribution apparatus 
using a computer network such as the Internet. 
2 . Description of the Related Art 

10 Conventionally, advertising to large numbers of 

unspecified consumers has been carried out by methods such as 
a newspaper inserts, television and radio commercials, or 
advertising boards . Also, advertising to specific consumers has 
been carried out with direct mail or the like. In recent years, 

15 banner advertisements on home pages have been used as an effective 
publicizing means on the rapidly growing Internet. 

In this way, consumers are exposed to an excess of 
advertisements on a daily basis and have to extract necessary 
information from vast quantities of advertisements. 

20 However, an advertisement that is required by a particular 

consumer may not always be supplied at the necessary time. Also, 
it is not easy to select necessary information from a large 
quantity of advertisements and it is difficult to judge the 
effectiveness of advertisements. 



SUMMARY OF THE INVENTION 
Consequently, it is an object of the present invention to 



provide an advertisement distribution method and advertisement 
distribution system with which necessary advertisements can be 
supplied to consumers quickly. 

Also, it is an object of the present invention to provide 
5 an advertisement distribution method and advertisement 

distribution apparatus with which it is poss ible to supply highly 
effective advertisements to consumers. 

A summary of the present invention to attain these objects 
is as follows . 

10 An advertisement broker collects advertisements from 

advertisers who wish to advertise goods or services using a 
communications network such as the Internet, selects 
advertisements matching consumer (user) needs from among a 
multiplicity of collected advertisements, and distributes the 

15 advertisements to the users through the network. A user who 
purchases goods and services on the basis of the distributed 
advertisements responds to the advertisement broker with a 
questionnaire including evaluations, feelings, and opinions 
relating to the goods and services provided by the advertiser, 

20 as well as relating to the advertiser itself. The response rate 
of users to the questionnaire is improved by paying a prescribed 
reward amount to users who respond to the questionnaire at this 
time. Also, the advertisement broker improves the effectiveness 
of the advertisements provided on the basis of the results of 

25 that questionnaire, and, in addition, provides the advertiser 
with results of the questionnaire. At this time, the 
advertisement broker receives a prescribed reward amount from 



2 



the advertisers provided with the questionnaire results. 

By using this type of advertisement broker, the user can 
receive required and highly effective advertisements at the 
necessary time. Meanwhile, rather than advertising to a broad 
5 and unspecified market, the advertiser can narrowly focus the 
advertisements and advertise effectively. The advertiser can 
also easily acquire user reactions in the form of questionnaire 
results and stimulate the publicity strategy for the goods and 
services they provide. 

LO 

BRIEF DESCRIPTION OF THE DRAWINGS 
Figure 1 is a drawing of the constitution of the 
advertisement distribution system relating to an embodiment of 
the present invention; 
L5 Figure 2 is a drawing showing an example of the constitution 

of the server 3; 

Figure 3 shows an example of the constitution of the user 
database 32; 

Figure 4 shows an example of the constitution of the 
20 advertiser database 33; 

Figure 5 is a flowchart of the processing between the user 
terminal 1 and server 3 in an embodiment of the present invention; 

Figure 6 is a flowchart of the processing between the 
advertiser terminal 2 and server 3 in the embodiment; 
25 Figure 7 is an example of a menu screen; 

Figure 8 is an example of an advertiser registration screen; 
Figure 9 is an example of a user registration screen; 
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Figure 10 is an example of an authentication screen; 
Figure 11 is an example of a registration details 
confirmation screen; 

Figure 12 is an example of a search results display screen; 
5 Figure 13 is an example of a search results display screen; 

Figure 14 is an example of a search results display screen; 
Figure 15 is an example of a registration details 
confirmation screen; 

Figure 16 is an example of a search results display screen; 
10 Figure 17 is an example of a search results display screen; 

Figure 18 is an example of a search results display screen; 
Figure 19 is an example of a pre-purchase questionnaire 
input guide screen; 

Figure 2 0 is an example of a screen for selecting goods 
15 and services which are the subject of a questionnaire; 

Figure 21 is an example of a goods and services selection 
screen; 

Figure 22 is an example of a pre-purchase questionnaire 
input screen; 

20 Figure 23 is an example of a screen for selecting goods 

and services which are the subject of the pre-purchase 
questionnaire; 

Figure 24 is an example of a goods and services selection 
screen; 

25 Figure 2 5 is an example of a pre-purchase questionnaire 

input screen; 

Figure 2 6 is an example of a post-purchase questionnaire 
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input guide screen; 

Figure 27 is an example of a screen for selecting goods 
and services which are the subject of the questionnaire; 

Figure 2 8 is an example of a goods and services selection 
5 screen; 

Figure 29 is an example of a post-purchase questionnaire 
input screen; 

Figure 30 is an example of a post-purchase questionnaire 
input screen; 

10 Figure 31 is an example of a post-purchase questionnaire 

input screen; 

Figure 32 is an example of a screen for selecting goods 
which are the subject of the questionnaire; 

Figure 33 is an example of a screen for selecting goods 
15 which are the subject of the questionnaire; 

Figure 34 is an example of a post-purchase questionnaire 
input screen; 

Figure 35 is an example of a post-purchase questionnaire 
input screen; 

20 Figure 3 6 is an example of a post-purchase questionnaire 

input screen; 

Figure 37 is an example of a screen for selecting provided 
information; 

Figure 38 is an example of a screen for selecting user 
25 classification; 

Figure 39 is an example of the screen of advertiser image 
information before and after purchasing; 
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Figure 40 is an example of a breakdown display screen 
in figure 39; 

Figure 41 is an example of a screen of goods and services 
image information before and after purchasing; 
5 Figure 42 is an example of a screen of user complaints and 

related information; 

Figure 43 is a flowchart of question processing in the server 

3; 

Figure 44 is an example of a question input screen; 
10 Figure 45 is an example of a question response screen; and 

Figure 4 6 is an example of a question response display 
screen. 



DESCRIPTION OF THE PREFERRED EMBODIMENT 
15 An embodiment of the present invention is explained 

hereinbelow. However, the technical scope of the present 
invention is not limited to this embodiment. 

Figure 1 shows the constitution of the advertisement 
distribution system relating to an embodiment of the present 
20 invention. In Figure 1, the user terminal 1 and advertiser 
terminal 2 connect to the server (advertisement distribution 
apparatus) 3 of an advertisement broker through a network such 
as the Internet, in the present embodiment. The user and 
advertiser terminals 1 and 2 may be personal computers or mobile 
25 telephones , for example , and are devices that connect to a network 
and can communicate with the server 3. The terminals 1 and 2 
are provided with an input device such as a keyboard or mouse 
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and a display unit such as a liquid crystal display or cathode 
ray tube. 

Figure 2 is a drawing showing an example of the constitution 
of the server 3. In Figure 2, the server 3 includes a control 
5 unit 3 0 constituted from a CPU, or the like. By executing a main 
program included in the main file 3 1 , the control unit 3 0 provides 
the advertisement broker site (home page) on the Internet and 
executes processing between the user terminal 1 and the 
advertiser terminal 2 through this site, as described in detail 

10 hereinbelow. The main program includes a search program, sort 
program, database updating program, and communications program, 
and so forth, for example; furthermore, the main file includes 
HTML files, or the like, corresponding to the home page screen 
that is displayed on the terminals 1 and 2. Furthermore, the 

15 server 3 includes a user database 3 2 and advertiser database 
33. 

Figure 3 shows an example of the constitution of the user 
database 32. As shown in thedrawing, theuser database 32 includes 
user registration files containing the user name, user ID, 

20 registration information, and assorted history information, and 
so forth, for each user; the user database also includes 
advertisement files containing information relating to the 
advertisements distributed to each user. 

Figure 4 shows an example of the constitution of the 

25 advertiser database 33 . As shown in the drawing, the advertiser 
database 33 includes an advertiser registration file containing 
the advertiser name, advertiser ID, registration information, 
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and history information for each advertiser. The advertiser 
database also includes a questionnaire file containing the 
results of questionnaire responses f romusers for each advertiser, 
and question files containing questions from users and the 
5 responses thereto. 

The processing between the user terminal 1 and advertiser 
terminal 2, and the server 3 is explained hereinbelow. Figure 
5 is a flowchart of the processing between the user terminal 

1 and server 3 relating to the embodiment of the present invention ; 
10 and Figure 6 is a flowchart of the processing between the 

advertiser terminal 2 and server 3 relating to the present 
embodiment. Also, Figures 7 through 42 are examples of screens 
displayed on the user terminal 1 or advertiser terminal 2 as 
the processing between the user terminal 1 and advertiser 
15 terminal 2 , and server 3 takes place . Figures 5 and 6 are explained 
referring to Figures 7 through 42. 

[User and advertiser registration] 

Users and advertisers need to register with the 

20 advertisement broker. In Figure 6, first , a person wishing to 
register as an advertiser (this person is not yet registered 
as an advertiser, but is referred to as "advertiser" in the 
explanation) accesses the server 3 and carries out the process 
for registering prescribed advertiser information on the server 

25 3. Specifically, the advertiser connects the advertiser terminal 

2 to the server 3 and first causes the menu screen shown in Figure 
7 to be displayed. The advertiser then selects "register" under 
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the heading "Advertiser" on the menu screen using a mouse. 
Accordingly, the server 3 sends the advertiser registration 
screen shown in Figure 8 to the terminal 2 (S30) and the advertiser 
registration screen is displayed on the terminal 2 (S31). 
5 Following the advertiser registration screen in Figure 8 , 

the advertiser inputs the requested information by operating 
a keyboard or mouse, or the like. The advertiser inputs 
information in the input boxes provided for each item. Also, 
for specific items such as the type of goods or services, the 

10 advertiser selects a prescribed option from a pull-down menu. 
As shown in the drawing, a large amount of detailed information 
such as various conditions is registered. 

When the inputted information is sent from the advertiser 
terminal 2 to the server 3 (S32), the server 3 registers the 

15 sent information as an advertiser registration file in the 
advertiser database 33 (S33), in addition to generating 
authentication information such as an advertiser ID and password 
for distinguishing the advertiser and notifying the advertiser 
by sending this information in the form of an electronic mail 

20 or the like (S3 4 ) . 

Meanwhile, users carry out processing to register 
prescribed user information on the server 3 in the same way as 
advertisers. In Figure 5, a user connects the terminal 1 to the 
server 3 and selects "registration" under the heading "Consumer" 

25 in the menu screen in Figure 7 with a mouse or the like. The 
server 3 thus sends the user registration screen to the terminal 
1 (S10) and the user registration screen is displayed on the 
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terminal 1 (Sll). Following the user registration screen in 
Figure 9 , the user inputs the requested information by operating 
a keyboard or mouse, or the like. A large amount of detailed 
information such as various conditions is also registered for 
5 the user. 

When the inputted information is sent from the user terminal 
1 to the server 3 (S12) , the server 3 registers the sent information 
as a user registration file in the user database 32 (S13), in 
addition to generating authentication information such as a user 
10 ID or password, or the like, for distinguishing the user and 
notifying the user by sending this information in the form of 
an electronic mail or the like (S14). 

[Advertisement distribution] 

15 In Figure 5, the server 3 distributes advertising 

information matching the registered conditions to users who have 
completed user registration (S16) and the advertisement screen 
is displayed on the user terminal 1 (S17) . Distribution may be 
carried out by electronic mail to the user terminal 1 or by 

20 providing advertisements as the broker site home page screen. 
Here, the case of distribution as a home page screen is explained. 

The user operates the terminal 1 and selects "search" under 
the heading "Consumer" on the menu screen in Figure 7 . Thereupon, 
the login screen shown in Figure 10 is displayed on the terminal 

25 1. The user inputs the user ID and password provided. The server 
3 compares the inputted authentication information with the 
authentication information registered in the user database 32. 



10 



If the authentication information is correct, then the 
confirmation screen for confirming the desired advertisements 
registered by the user (registration contents) is displayed on 
the terminal 1 as shown in Figure 11. Moreover, in Figure 11, 
5 the case is explained of distribution of an advertisement for 
a dental clinic, which is the service provider, as an example 
of distributing an advertisement relating to the provision of 
a service. 

When a change to the registration contents is displayed 

10 on the screen in Figure 11, the user can use this screen and 
reset the registration contents. When there is no change, the 
user selects "Next" without making any changes. When "Next" is 
selected, the server 3 searches the advertiser database 33 
according to the registration contents displayed in Figure 11 

15 and extracts advertiser information that matches the 

registration contents. Here, the search conditions are, for 
example, (1) popularity, (2) distance from residence, and (3) 
a combination of (1) and (2) as shown in Figure 11. Moreover, 
advertiser information such as "popularity" that is not included 

20 in the registration information is collected using 

questionnaires from users as discussed hereinbelow and the 
questionnaire files in the advertiser database 33 are searched. 
Also, for "distance from residence" , for example, the advertiser 
registration files in the advertiser database 33 are searched 

25 on the basis of the user's address or closest station and 

advertiser ' s address or closest station, using existing railway 
line search programs and mapping programs. 
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Figures 12 through 14 are examples of search results display 
screens corresponding to search conditions (1), (2), and (3), 
respectively, in Figure 11 above. In Figure 12 , a prescribed 
number of highly popular dental clinics (for example, high rate 

5 of repeat visits and few complaints ) are displayed in order from 
among dental clinics registered as advertisers. The number of 
dental clinics displayed is determined in advance. In addition 
to the name of the dental clinic and the level of popularity 
thereof (repeat visit rate, number of complaints , etc. ) , the home 

10 page address (URL) that links to the Internet site provided by 
that particular dental clinic is displayed on the screen. 
Consequently, the user can display the site provided by the 
advertiser on the screen of the terminal 1 by clicking on the 
section displaying the address with a mouse or the like. 

15 Also, in Figure 13, the dental clinics close to the residence 

of the user, who uses public transportation, are displayed in 
order. Furthermore, in Figure 14, dental clinics combining the 
two abovementioned distribution conditions (high popularity, 
close to residence) are displayed in order. In Figures 13 and 

20 14, as in Figure 12, the home page addresses (URL) linking to 
the internet sites provided by the service providers themselves 
are displayed. A user can therefore visit the Internet sites 
of the service providers ( in this case , dental clinics ) displayed 
and can acquire more detailed information therefrom relating 

25 to the service providers . 

The distribution of an advertisement for "tooth powder" 
is explained as an example of distributing advertisements 
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relating to the provision of commercial goods. Figure 15 is an 
example of a registration contents confirmation screen as in 
Figure 11. The search conditions in Figure 15 are, for example, 
(1) popularity, (2) price, and (3) additional services. 
5 Figures 16 through 18 are examples of display screens for 

search results corresponding to the abovementioned search 
conditions (1), (2), and (3), respectively, in Figure 15. In 
Figure 16, the names and characteristics of a prescribed number 
of highly popular tooth powders are displayed in order from among 

10 tooth powders provided by advertisers. Product popularity is 
judged on the basis of the score for satisfaction in the user 
questionnaire discussed below, for example. Preferably, the 
scores from each user are averaged for each product and the higher 
the score, the more popular the product is judged to be. In Figure 

15 17, the names and characteristics of tooth powders provided by 
advertisers are displayed in order from the lowest priced product . 
Furthermore, in Figure 18 , the names and characteristics of tooth 
powders provided by advertisers are displayed in order from the 
higher valued additional services provided with the purchase 

20 of the tooth powder. Also, for each of the products displayed, 
the home page address (URL) of the Internet site managed by the 
manufacturer of the product provided (product provider) is 
displayed as discussed above. Consequently, by linking to that 
address, it becomes possible to easily acquire more detailed 

25 information relating to the product (tooth powder) and the 
product provider. 

In this way, in the present embodiment, the advertisement 
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broker collects advertisements from advertisers and registers 
advertiser information including information relating to the 
goods and services provided by the advertiser in the advertiser 
database 32 on the server 3 . Meanwhile, the advertisement broker 
5 collects users wishing to receive advertisements and registers 
user information including search conditions for goods and 
services desired by the user in the user database 33 on the server 
3. Then, the server 3 searches the advertiser database 32 
according to those search conditions, extracts advertisements 
10 matching the search conditions , and supplies the advertisements 
extracted to the user terminal 1 through a network. The user 
can thereby eas ily and quickly acquire necessary advertisements . 

[Implementing a pre-purchase questionnaire] 

15 In Figure 5 , after acquiring advertisements from the server 

3, the user can complete a questionnaire for the advertisements 
acquired before purchasing advertised goods or before receiving 
advertised services . This questionnaire is called a pre-purchase 
questionnaire. The pre-purchase questionnaire has the purpose 

20 of enquiring about the image the user has regarding the product 
provider and the product, or the service provider, before the 
user purchases the advertised goods or before the user receives 
an advertised service. The image the user has is necessary 
information for the product provider or service provider to carry 

25 out publicity activities and is difficult to learn from a 
multiplicity of unspecified users. However, in the present 
embodiment , the image the user has and the effects of the publicity 
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can be easily collected by prompting the users who received the 
advertisement to complete a pre-purchase questionnaire. 

However, it is necessary to provide users with some 
incentive in order to prompt the users who received the 
5 advertisement to complete the pre-purchase questionnaire and 
to improve the response rate. In the present embodiment, a credit 
reward of a prescribed amount is paid to users who respond to 
the pre-purchase questionnaire. For example, the credit reward 
is transferred to a prescribed bank account that was registered 
10 during user registration. The credit reward is discussed in 
detail hereinbelow. Moreover, the credit reward may also be in 
the form of purchase discount points or a percentage discount, 
or the like. 

In order for the user to respond to the pre-purchase 
15 questionnaire, the user terminal 1 need to receive the 

pre-purchase questionnaire input screen from the server 3 (S18) 
and cause same to be displayed on the terminal 1 (SI 9) in Figure 
5. Specifically, the user causes the menu screen in Figure 7 
to be displayed on the user terminal 1 and selects "pre-purchase 
20 questionnaire" under the heading "Consumer" on the screen with 
an input device (clicks with a mouse). Thereupon, the server 
3 sends the pre-purchase questionnaire input guide screen to 
the terminal 1 and the pre-purchase questionnaire input guide 
screen shown in Figure 19 is displayed on the terminal 1. The 
25 user selects the next screen, and the server 3 causes the screen 
for selecting products and services subject to the pre-purchase 
questionnaire to be displayed, as shown in Figure 20. 
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The server 3 stores the history information for the 
advertisements distributed to the user in the user database 32 
as distributed advertisement files, extracts the distribution 
history for the user from the user database 32, and as shown 
5 in Figure 20, causes the information (distribution date and time, 
type of goods and services, search conditions, etc.) of the 
distributed advertisement to be displayed. Figure 2 0 shows the 
screen for the user who received advertisements for the dental 
clinic discussed above. From the screen in Figure 20, the user 

10 selects one advertisement and inputs the corresponding number. 
At this time, when the user wants to see the selected advertisement 
again , the user selects the request to redisplay search results 
from the screen to have the contents of the selected advertisement 
displayed once more. 

15 Meanwhile, when the user inputs the number corresponding 

to the advertisement, the list in the pull-down menu shown in 
Figure 21 is displayed in the order of the selected search 
conditions and the server 3 causes the screen for selecting goods 
and services appearing in the advertisement corresponding to 

20 the number selected from the list in the pull-down menu to be 
displayed. Moreover, it is also possible to input subject dental 
clinics directly for advertisements not included in the search 
results. The user selects the dental clinic (service provider) 
that is the subject of the response to the pre-purchase 

25 questionnaire from the pull-down menu. 

When a dental clinic that is the subject of a response to 
the pre-purchase questionnaire is selected, the server 3 causes 
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the pre-purchase questionnaire input screen shown in Figure 22 
to be displayed on the terminal 1 . Because the selected service 
provider is a hospital in this case, questions relating to 
hospitals are also included in the contents of the pre-purchase 
5 questionnaire. The server 3 stores the pre-purchase 

questionnaire for each type of goods and services to a main file 
31 in advance, extracts the pre-purchase questionnaire 
corresponding to the goods and services selected from the 
advertiser database , and causes the questionnaire to be displayed 

10 on the terminal 1 . 

The user inputs responses to the pre-purchase 
questionnaire and selects "send" to send the response data to 
the server 3 (S20 in Figure 5) . The server 3 stores the response 
data in a questionnaire file in the user database 32 (S21 in 

15 Figure 5 ) . 

Moreover, Figures 23 through 25 are screens corresponding 
respectively to the abovementioned Figures 2 0 through 22 
displayed on the terminal 1 of the user who received the 
advertisement for tooth powder. For the user who received the 

20 advertisement for tooth powder, questions relating to tooth 
powder and the makers thereof are included in the pre-purchase 
questionnaire to that user. The response data of that user are 
also stored in the questionnaire file in the user database 32. 

25 [Implementing a post-purchase questionnaire] 

Furthermore, after a user acquires advertisements from the 
server 3 and purchases the product that is the subject of one 
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of those advertisements or receives a service that is the subject 
of one of those advertisements, the user can complete a 
questionnaire relating to those advertisements. This 
questionnaire is called a post-purchase questionnaire. A 
5 post-purchase questionnaire has the purpose of enquiring about 
the user's feelings and opinions relating to a product which 
was actually purchased or a service which was actually received, 
after the purchase of an advertised product or reception of an 
advertised service. In the present embodiment, the users who 

10 received an advertisement are requested to complete such a 
post-purchase questionnaire and the responses obtained are 
feedback for the advertiser. Also, in order to improve the 
response rate for the post-purchase questionnaire, a credit 
reward of a prescribed amount is paid to the users who respond 

15 to the post-purchase questionnaire. 

In the case where the user responds to the post-purchase 
questionnaire, as in the case of the abovementioned pre-purchase 
questionnaire, in Figure 5, the user terminal 1 receives the 
post-purchase questionnaire input screen from the server 3 ( S22 ) 

20 and causes that screen to be displayed on the terminal 1 (S23) . 

For example, for a user who received an advertisement for 
a dental clinic to respond to the post-purchase questionnaire, 
the user causes the menu screen in Figure 7 to be displayed on 
the user terminal 1 as in the case of the abovementioned 

25 pre-purchase questionnaire. At this time, the user A selects 
"post-purchase questionnaire" from the screen (by clicking with 
the mouse, for example) . Thereupon, the server 3 causes the 
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terminal 1 to display the post-purchase questionnaire input guide 
screen shown in Figure 2 6 and then, according to the operation 
of the user terminal 1, causes the user terminal 1 to display 
the screen for selecting the advertiser who is the subject of 
5 the post-purchase questionnaire as shown in Figures 27 and 28. 
Figures 26 through 28 are screens displayed on the terminal 1 
of the user who received the advertisement for the dental clinic 
and are the same as Figures 19 through 21 discussed above; an 
explanation thereof is therefore omitted. 

10 When the dental clinic, which is the subject of the 

post-purchase questionnaire response, is selected, the server 
3 causes the post-purchase questionnaire input screen shown in 
Figures 29 through 31 to be displayed in order on the terminal 
1. In this case, because the selected service provider is a 

15 hospital, questions relating to hospitals are also included in 
the contents of the post-purchase questionnaire. As in the case 
of the pre-purchase questionnaire, the server 3 stores the 
post-purchase questionnaire for each type of good and service 
in advance in a main file 31, extracts the post-purchase 

20 questionnaire corresponding to the goods and services selected 
from the main file 3 1 , and causes the questionnaire to be displayed 
on the terminal 1 . 

The user inputs the response to the post-purchase 
questionnaire and selects "send" to send the response data to 

25 the server 3 (S24 in Figure 5) . The server 3 stores the response 
data in a questionnaire file in the user database 32 (S25 in 
Figure 5 ) . 
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Moreover/ Figures 32 and 33 are each examples of the screen 
for selecting goods which are the subject of the post-purchase 
questionnaire shown on the terminal 1 of the user who received 
the advertisement for tooth powder and correspond respectively 
5 to the abovementioned screens shown in Figures 20 and 21; an 
explanation thereof is therefore omitted. Also, Figures 34 
through 36 are examples of the post-purchase questionnaire input 
screens relating to tooth powder. A questionnaire relating to 
tooth powder is prepared for the user who received advertisements 

10 for tooth powder. The response data for this user is also stored 
in a questionnaire file in the user database 33. 

Moreover, the post-purchase questionnaire includes 
questions for the user respond to by expressing the level of 
satisfaction with the goods and services as a numerical value 

15 (including a binary value for good or bad). Accordingly, the 
server compiles and processes the level of satisfaction with 
numerical values (for example, calculates an average value), 
and can therefore give a numerical value for the level of 
satisfaction (namely, popularity), of all users who actually 

20 purchased the goods and services, and thereby find the level 
of popularity. 

Consequently, in the case where search conditions in order 
of popularity are designated, the server 3 can distribute highly 
effective advertisements by selecting goods and services on the 

25 basis of questionnaire responses by users who actually purchased 
the goods and services . 
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[Providing information based on questionnaire results] 

In Figure 6, a server 3 responds to a request from the 
advertiser terminal 2 (S34), generates various types of 
information based on the results of the compiled responses to 
5 pre-purchase questionnaires and/or post-purchase 

questionnaires from users (S35), and distributes that 
information to the terminal 2 (S36), and the distributed 
information is displayed on the terminal 2 (S37). 

Specifically, the advertiser clicks on "provide 

10 information" under the heading "Advertiser" in the menu screen 
in Figure 7 . Thereupon, the login screen as in Figure 10 discussed 
above is displayed on the terminal 2 . The advertiser inputs the 
advertiser ID and password provided during registration. The 
server 3 compares the authentication information input with the 

15 authentication information registered in the advertiser 

database 33 and if the authentication information is correct, 
causes the advertiser terminal 2 to display the "provide 
information" selection screen as shown in Figure 37. As shown 
in the drawing, the information provided includes advertiser 

20 image information, product image information, and user 

complaints /related information, for example. Hereinbelow, by 
way of example, each item of information is explained for the 
case where the advertiser is the maker who produced the product 
"tooth powder". 

25 Advertiser image information is information relating to 

the image and impressions which a user has of an advertiser; 
the server 3 generates image information for an advertiser before 



21 



the purchase of a product on the basis of the results of compiling 
responses to pre-purchase questionnaires , and image information 
for an advertiser after the purchase of a product on the basis 
of the results of compiling responses to post-purchase 
5 questionnaires. When the advertiser uses the mouse to check the 
check box for "advertiser image information" on the screen in 
Figure 3 7 , the server 3 causes the advertiser terminal 2 to display 
the user classification selection screen shown in Figure 38. 
User classifications include age, gender, occupation, and so 

10 forth. The advertiser operates the mouse and checks the desired 
user type to select users who responded to the questionnaire. 
The users can check a plurality of classification items and can 
also check all classification items. 

When the advertiser selects the subject users and then 

15 clicks "Next", the server 3 causes the terminal 2 to display 
pre-purchase advertiser image information based on the results 
of compiling responses to pre-purchase questionnaires, and 
post-purchase advertiser image information based on the results 
of compiling responses to post-purchase questionnaires , as shown 

20 in Figure 39. In the advertiser image information in Figure 39, 
the image a user has may be classified as "good", "bad", or 
"neutral", for example; the percentages of people having those 
views are displayed in a pie chart. The display format is not 
limited to a pie chart and may also be another type of display 

25 format such as a bar graph, a dotted line graph, or a table of 
numerical values . 

When clicking on the "good" and "bad" sections in the pie 
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chart displayed on the screen in Figure 39, the breakdown of 
the reasons for each of those views may also be displayed . Figures 
40(a) and 40(b) are examples of screens displaying the breakdown 
of the reasons for the "good" and "bad" images. Furthermore, 
5 the details of the responses to each of the question items in 
the questionnaire, such as reasons other than the reasons 
displayed, may be displayed by clicking on "other" among the 
reasons in Figures 40 (a) and 40(b). 

Goods and services image information is information 

10 relating to images and impressions users have relating to goods 
and services provided by the advertiser and is generated on the 
basis of the results of compiling responses to both pre-purchase 
questionnaires and also post-purchase questionnaires. When the 
advertiser uses the mouse to check the check box for "image 

15 information for advertisers of goods and services" on the screen 
in Figure 37, the server 3 causes the advertiser terminal 2 to 
display the user classification selection screen shown in Figure 
38 . When the advertiser selects the users on the screen in Figure 
38 and then clicks "Next", the server 3 causes the terminal 2 

20 to display pre-purchase goods and services image information 
based on the results of compiling responses to pre-purchase 
questionnaires, and post-purchase goods and services image 
information based on the results of compiling responses to 
post-purchase questionnaires , as shown in Figure 4 1 . In the goods 

25 and services image information in Figure 41, the image which 
a user has, may be, for example, classified as "good", "bad", 
or "neutral" and the percentages of people holding those views 
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are displayed in a pie chart. By clicking on the "good" and "bad" 
sections in the pie chart, a screen showing the breakdown of 
the reasons for each of those views is displayed (not shown), 
as discussed above. 
5 User complaints and related information is information that 

is a collection of user complaints and opinions from users 
inputted in the post-purchase questionnaire. When the advertiser 
uses the mouse to check the check box for "user complaints and 
related information" on the screen in Figure 37, the server 3 

10 causes the advertiser terminal 2 to display the user 

classification selection screen shown in Figure 3 8 as discussed 
above. When the advertiser selects the users on the screen in 
Figure 3 8 and then clicks "Next " , the server 3 causes the terminal 
2 to display the user complaints and related information shown 

15 in Figure 42 and based on the results of compiling responses 
to post-purchase questionnaires. In Figure 42 also, the user 
complaints and related information are classified by item and 
the percentages for each are displayed in a pie chart . By clicking 
on the sections for each item in the pie chart, a screen showing 

20 the breakdown of the reasons for each item can be displayed (not 
shown) . 

In this way, the advertiser can learn in the customer's 
own voice, the customers feelings, opinions, and impressions 
relating to the particular advertiser and/or goods and services 
25 provided by the advertiser. As a result, this information can 
play a major role in publicity strategies and product 
development . 
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Moreover, the advertiser is charged for receiving the 
abovementioned types of information. The charges are set 
according to the number of users responding to the questionnaires , 
for example. Specifically, the number of users who responded 

5 to the questionnaires is periodically (for example, once per 
month) compiled for each advertiser and a unit price per user 
(10 yen, for example) is set. Each advertiser is then charged 
an amount that is the number of users set when compiling the 
questionnaires multiplied by that unit price. During the period 

10 up until the compilation time, the number of users responding 
to the questionnaires is expected to increase. In response to 
a request to provide information from the advertiser, the server 
3 provides the abovementioned items of information on the basis 
of the questionnaire results from the most recent number of users . 

15 

[Question management] 

The user can ask the advertiser questions through the 
advertisement broker. Figure 43 is a flowchart of the question 
process in the server 3. First, the user causes the menu screen 

20 in Figure 7 to be displayed on the user terminal 1 and selects 
with an input device (clicks with a mouse) "Ask question" under 
the heading "Consumer" on the screen. After that, the same screens 
as in Figures 19 to 21 are displayed in order on the user terminal 
1 ; the user selects the advertiser to be questioned as instructed 

25 by the screen. When the advertiser is selected, the server 3 
sends the question input screen to the terminal 1 (S40 ) , by which 
means the question input screen as shown in Figure 44 is displayed 
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on the terminal 1 (S41). 

When the user clicks on the question field in the question 
input screen in Figure 44, the contents of previous questions 
are searched in a tree structure as in Figure 44. Also, when 
5 there is no match, the user can fill in and display the field 
directly and select "send". When there is a corresponding item 
in the question field, the server 3 performs the count for the 
identification number of the matching question, provided at the 
time of registration and adds and stores the number as part of 

10 the parameters for the question file. In the case of (S43) or 
when there is no corresponding item, when data input directly 
to the lower section of the input screen in Figure 44 are received 
as a question from the user terminal 1 (S42) , an identification 
number is applied to that question and is stored in the question 

15 file corresponding to the matching advertiser in the advertiser 
database 33 (S43) . Only in the case where there is no match for 
a question, the server 3 automatically generates an electronic 
mail for the advertiser to the effect that there is a question, 
which includes the identification number thereof and a time 

20 limit for a response, and sends that mail to the electronic mail 
address of the advertiser registered in advance (S44). 

The case where there is no match for a question in the upper 
list in Figure 44 is discussed hereinbelow. Upon receiving an 
electronic mail, the advertiser selects "question response" 

25 under the heading "Advertiser" in the menu screen in Figure 7. 
Thereafter, authenticity verification is performed through the 
authenticity verification screen (not shown) for inputting the 
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advertiser ID, password, and the question identification number . 
The server 3 then sends the question response screen as shown 
in Figure 45 (S46) and displays the question response screen 
on the terminal 2. The advertiser inputs the response in the 
5 question response screen and upon completing inputting of the 
response, clicks on "send" (S47). 

Upon receiving a response, the server 3 stores the response 
in the question file which has the corresponding identification 
number (S48), notifies the user with an electronic mail that 

10 there is a response (S49), and, in addition, saves the question 
and response in the advertiser database 33. 

The display address in Figure 46, for viewing the response 
corresponding to the question, is linked to the mail. Upon 
receiving the electronic mail, the user references the address 

15 directly or selects "view response" from the menu screen in Figure 
7 . Authenticity verification is then performed by means of the 
authenticity verification screen (Figure 10) where the user ID 
and password are input. Thereafter, the server 3 sends the 
question response screen as shown in Figure 46 (S50), and the 

20 response to the question is displayed on the terminal 2 (S51) . 
Moreover, in the case where there is a corresponding item 
corresponding to the question in Figure 44 , the matching response 
is immediately retrieved from the advertiser database 33 and 
displayed on the screen in Figure 46. 

25 The user is able to input, in the screen in Figure 4 6, his 

or her level of satisfaction with the contents of the response. 
In the case of requesting a new response when the response is 
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inadequate , the user makes an entry to that effect and clicks 
"send" . As discussed above, the server 3 notifies the advertiser 
with an electronic mail to the effect that a new response is 
required and the advertiser makes another response. 

5 Moreover , only past questions directed toward advertisers , 

and responses thereto, whose anonymous publication on the screen 
in Figures 22, 25, and 44 has been permitted, are added by the 
server to the pull-down menu in Figure 44 and provided on a public 
question and answer site. The question input screen in Figure 

10 44 may also be linked to this question and answer site. In the 
question input screen in Figure 44, the user displays earlier 
questions (Figure 44 ) before inputting questions from the upper 
box in Figure 44. The tree structure of the pull-down menu in 
the upper box in Figure 44 is preferably capable of classifying 

15 questions by the date and time of the question and the type of 
question (price, quality, etc.). Before inputting a question, 
the user confirms whether the question he or she is attempting 
to ask has been asked before and if not, selects no match in 
the upper box and inputs the question in a lower box. 

20 Also, the server 3 monitors the response deadline for each 

question input directly in a lower box without a match in the 
upper box and sends an electronic mail to urge the advertiser 
to respond when a response is not received by the response 
deadline. 

25 

[Judging the contribution level of a questionnaire] 

In the present embodiment as discussed above, a prescribed 
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reward is paid to users who respond to pre-purchase 
questionnaires and post-purchase questionnaires . Moreover, the 
reward may be in the form of purchase discount points or the 
like, but a credit reward is explained hereinbelow. The amount 
5 of the reward may be set as follows, for example: a unit value 
for one response to a questionnaire (for example, 10 yen) is 
set, the number of responses to questionnaires by each user is 
compiled periodically (for example, once per month) , and a reward 
amount proportional to that number is determined. As explained 

10 below, the present embodiment [is configured] to judge the 
contribution level to the advertiser of the response to the 
questionnaire and pays an amount of money corresponding to that 
contribution level. An example of the method for judging the 
level of contribution is explained hereinbelow. 

15 The following three parameters are set for judging the 

contribution level. 
(1) Importance (P) 

Number of key words registered in advance by the advertiser or 
advertisement broker (KP) 
20 Number of keywords having a negative effect on the user (CP) 
(For example, death, injury, food poisoning, etc.) 
Number of key words having a negative effect on the advertiser 
(BP) 

(For example, litigation, trial, impropriety, hazard, 

25 etc . ) 

For a ratio of KP:CP:BP = 2:5:3 

X (%) = (0.2KP + 0.5CP + 0.3BP) x 100 (100 is the maximum) 
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(2) Credibility (R) 
10 Percentage of user registration information entered x confidence 

in the user (PR) 

The percentage of the user registration information entered 

is the percentage of all information requested, at the time of 

user registration, which was actually entered. Also, confidence 
15 in the user is on a point scale according to the user's age, 

occupation, and so forth. 

X (%) = PR x 100 (100 is the maximum) 
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25 

(3) Novelty (A) 

Inverse of the percentage of same [user] opinions and similar 
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information of all the opinions (RA) 

Inverse of the percentage of the number of incidences of prior 
similar information for a similar product (PA) 
X (%) = (RA+PA) x 100 (100 is the maximum) 
5 80% < X =s 100% A = 2 

20% < X <; 80% A = 1 

0% < X s; 20% A = 0.1 

Then the total amount (RX) set aside for rewarding questionnaire 
10 responses is 
RX = AX + CX 

AX: Expenses of advertiser (for example, campaign expenses and 
support expenses) 

CX: Expenses of advertisement broker (for example, 1% of net 
15 profits of advertisement broker) 

The level of contribution of each questionnaire ( amount of reward 
corresponding to the level of contribution) is judged with the 
following formula using the abovementioned three parameters. 

20 Reward amount per questionnaire (PCOST) 

PCOST = (RX/total number of questionnaires) x P x R x A (1) 
The PCOST for each questionnaire is estimated in order of 

highest PCOST and the calculated reward amount is paid to each 

user responding to the highest ranked N questionnaires for which 
25 that estimate does not exceed the abovementioned total amount 

RX. 

In the case discussed above, however, the reward amount 
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is not paid in some cases even when a questionnaire is answered 
when the reward amount (PCOST) calculated with the abovementioned 
formula ( 1 ) is low. In order to avoid such a situation, a standard 
minimum reward amount (for example, 10 yen) is paid for all 
5 questionnaires and the abovementioned formula ( 1 ) may be 

subsequently applied to the remaining total amount (RX - total 
number of questionnaires x 10). 

In this way, it is judged whether the responses to 
questionnaires will be useful information for the advertisers. 

10 Paying a reward amount in accordance with the usefulness thereof 
encourages the users to make higher-quality responses. 

Moreover, the types of goods and services are not limited 
to dental clinics and tooth powder as discussed hereinabove, 
and include all types of goods and services such as food products , 

15 sundry goods, gardening supplies, cars, homes, real estate, 
medicine, financial products , insurance, and so forth, as shown 
in Figures 8 and 9. The search conditions are not limited to 
popularity, price, and so forth, and a large number of search 
conditions can be set, such as level of environmental protection, 

20 reliability, short delivery time, and sales. 

With the present invention above, a consumer (user) is able 
to easily acquire highly effective advertisements when necessary 
Also, an advertiser can distribute advertisements efficiently 
to users who need those advertisements and can use the results 

25 of questionnaires from users in publicity activities. Paying 
a prescribed reward amount for a user's response to a 
questionnaire can increase the consumers ' response rate to 
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questionnaires. Furthermore, it is possible to judge the level 
of contribution/ of a questionnaire response, to an advertiser 
and set the reward amount according to the level of contribution; 
this makes it possible to encourage high quality responses by 
5 users to questionnaires. 

The scope of protection of the present invention is not 
limited to the abovementioned embodiment and covers inventions 
mentioned in the patent claims and equivalent items. 
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